
Women Trading with Dignity: 
Engendering the Uganda National 

Trade Policy
The trade sector in Uganda is very dynamic, in the context of regional integration, 
the multilateral trading system and global economic governance. The National 
Trade Policy, 2007 aims at addressing sustainable development issues, by providing 
opportunities for creating wealth through income generation and distribution, 
increased employment, competitiveness and economic and social well-being. 

The key objective of the Uganda National Trade Policy is to enhance economic 
development and social transformation by developing and nurturing private sector 
competitiveness, and supporting productive sectors of the economy to profitably 
trade at the domestic and international levels. 

The policy is committed to “encourage the empowerment of disadvantaged 
groups; particularly women, youths and people with disabilities with a view to 
enabling them participate more in trade”. Unfortunately it is still gender neutral 
and does not make a clear analysis of the situation of women in business and those 
carrying out trade.

 

a) Mainstream Gender in the National Trade Policy and Work Plans 
b) Provide budgetary allocations for the economic empowerment of women 
c) Build capacity to conduct gender trade analysis
d) Build data banks for gender disaggregated data in trade 
e) Increase participation of women in trade policy-making at national level
f) Support sectors with high female presence 
g) Support Women Cross Border Traders 

How Trade 
can be made 
to work for 
women
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 Conduct an assessment of the effect of trade liberalization and trade 
agreements on women as a distinct sector of the population in order to better 
understand the specific opportunities availed by market liberalization and the 
challenges that women traders face. 

In the review of the Uganda Trade 
Policy there is need to:

 
 Design and implement complementary 

policies aimed at maximizing 
opportunities for women traders.

 Facilitate the transition of women 
traders to more competitive and better 
rewarded business activities.

 Provide for key interventions to be 
implemented in addressing gender 
imbalances, including the integration 
of gender issues in trade policy 
formulation and implementation

 Increase access to training in 
entrepreneurial skills and ensure that 
women entrepreneurs are skilled, 
equipped and empowered to engage 
in regional and international trade. 

 Provide a foundation for mainstreaming women’s needs and enhance their 
participation in cross border and export trade. 

 Engender the implementation strategies so that budgetary allocations take into 
account the unique needs, concerns and interests of women entrepreneurs.

Proposed Recommendations for the 
National Trade Policy 

Access to Finance

i. Facilitate women’s access to adequate and timely credit and finance
ii. Widen instruments for collateral to enable women to access financing
iii. Increase trade finance outreach especially the geographical spread of credit institutions
iv. Enhance the capacity of women to formulate bankable project proposals
v. Facilitate the building of capacities of women entrepreneurs in financial management
vi. Provide to women simplified training and information on sources and uses of credit

Access to Markets and Market information

i. Widely disseminate market information so as to reach rural women entrepreneurs
ii. Support advocacy platforms for women informal cross border traders to promote an 

enabling environment for their business and access to better services
iii. Facilitate linkages between women-owned or managed micro, small and medium 

enterprises and the larger national and multinational firms
iv. Facilitate networking through contacts, coaching and sharing of experiences among 

women entrepreneurs.
v. Support successful women entrepreneurs to act as role models for upcoming business 

women.

Entrepreneurial Education and Skills

i. Emphasise women-focused 
entrepreneurship training in 
technical skills upgrading; record-
keeping, access to markets, 
export management training, as 
well as taxation and regulatory 
requirements

ii. Build entrepreneurial 
competences among potential 
and existing women exporters.

Trade Facilitation and 
Logistics

Encourage Private-Public Partnership to promote investment in trade related infrastructure 
such as storage, accommodation and sanitation facilities .


